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Introduction

FREE FUNNEL WORKBOOK

Ready to catch more leads and boost your
conversions? It's time to build a sales funnel tailored
specifically to your business. This step-by-step
workbook will guide you through the process, from
getting to know your ideal customer to designing a
landing page that'll make them say "Shut up and
take my money!"

First, we'll help you create customer personas and
use them to tailor your sales funnel to their needs
and desires. Next, we'll guide you through creating
an irresistible offer and establishing a pricing
strategy that fits your target audience like a glove.
Finally, we'll show you how to design a landing page
that's as attractive as it is effective.

By the end of this workbook, you'll have a complete
sales funnel that's tailored to the needs of your
target audience, optimized for maximum
conversions, and designed to make your
competitors green with envy. Let's get started and
build a funnel that'll catch 'em all!



Define your ideal customer
This step will guide you through the process of defining
their target audience and creating customer personas.
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STEP 1 

TARGET AUDIENCE

INTERESTS & BEHAVIORS

Create customer personas to better
understand their needs, preferences,
and pain points.

Consider factors such as demographics,
psychographics, and behaviors to
create detailed customer profiles.

TAILOR FIT TO FUNNEL

Use the customer personas to tailor the
sales funnel to the needs of the target
audience.
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PRO TIP:

Conduct surveys or interviews with your
current customers to gain insights into
their pain points and desires. Use this to
create more accurate customer persona.

BEHAVIORS

INTERESTS

LIKES

DISLIKES

Avatar Name: 



Create an irresistible offer
This step will help you brainstorm and refine your offers to

align with your ideal customer's needs and desires.
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STEP 2 

DRAFT YOUR OFFERS

COMPETITOR RESEARCH

Brainstorm and refine the product or
service offerings to align with the ideal
customer's needs and desires.

Consider how to differentiate the
offerings from competitors and
establish a pricing strategy that aligns
with the target audience.

ASK FOR FEEDBACKS

Refine the offering based on feedback
and testing.
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PRO TIP:

Offer a free trial or demo of your
product or service. This can help build
trust and increase leads and the
chances of a conversion.

OFFER A (INCLUSIONS BELOW)

OFFER A (INCLUSIONS BELOW)



Create your landing page
This step will explain how to streamline sales funnel and

provide tips for designing a high-converting landing page.
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STEP 3 

LAYOUT & STRUCTURE

CALL TO ACTION

Design a high-converting landing page
that effectively communicates the offer
and encourages visitors to take action.

Focus on creating a clear and
compelling headline, persuasive copy,
and a strong call-to-action.

MOBILE RESPONSIVENESS

Optimize the landing page for mobile
devices and test different elements such
as button color, placement, and
wording to improve conversion rates.
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PRO TIP:

Keep your landing page design simple
and uncluttered, with clear and concise
messaging. Experiment with different
layouts, and optimize for mobile devices
to capture leads on the go.

PLANS

TASK

URGENT



Drive traffic to your funnel
This step will outline different strategies for driving traffic to

a landing page, such as social media advertising, email
marketing, and content marketing.
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STEP 4 

ORGANIC MARKETING

CONTENT MARKETING

Develop a strategy for driving targeted
traffic to the landing page using
channels such as email & social media.

Focus on the channels that are most
relevant to the target audience and
create targeted and compelling content
for each channel.

MARKETING CAMPAIGNS

Continuously monitor and optimize the
traffic sources based on performance.
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PRO TIP:

Collaborate with influencers by offering
them a free trial of your product or
service or by asking them to promote
your offer to their audience. 

CONTENT SUMMARY PLANDATE



Convert visitors to clients
Optimize your landing page to increase conversions by

testing and refining elements such as headlines, copy, and
calls-to-action.

COMPLETED

STEP 5 

FUNNEL STRATEGY

A/B TESTS

Optimize the landing page to increase
conversions by testing and refining
elements such as headlines, copy, and
calls-to-action.

Use A/B testing to determine the best-
performing elements and make data-
driven decisions to improve results

MARKETING TECHNIQUES

Implement strategies such as social
proof, scarcity, and urgency to increase
the perceived value of the offer.
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PRO TIP:

Use retargeting ads to re-engage
visitors who didn't convert on their first
visit. By showing them relevant ads on
social media or other websites, you can
remind them of your offer and nudge
them towards conversion. 

PROBLEM

SOLUTION

PROBLEM

SOLUTION



www.trishabaltazar.com

hello@trishabaltazar.com

(+63) 976 0855 673

Trisha Baltazar | @trishabltzr

You completed the
funnel workbook!

CONGRATULATIONS

If you need additional support or
guidance, don't hesitate to reach out to

me via email, mobile, or socials!


